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Society & Ethics

Moral Challenges

atthe Base of the Pyramid




Announcements

The Upcoming Storm

Unit #4 Exam: Tuesday, 23 April from 9:30aMm to 10:20aMm.

Final Exam: Thursday, 2 May from 8:30am to 11:30am.

Gird your loins, and start planning accordingly!



Announcements

Final Exam

The final exam is scheduled for Thursday, 2 May from 8:30am to 11:30aMm in lecture
hall 2152 (this room). The exam is structured as follows:

Part A: 40 Multiple-choice questions and 10 fill-in-the-blank problems (60
minutes; 60% of the final exam grade).

60-Minute Break: Distribution of case study. (Once you sit to read the case,
you cannot talk or leave until atter you have finished part B. Plan accordingly.)

Part B: Essay questions responding to the case study (60 minutes); 40% of the
final exam grade).

Both parts of the final exam are open book and open notes, but closed technology.

This final exam is comprehensive, covering material from the entire course.
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Our Best Ever Formula
for Our Best Ever Fairness Treatment

Creative Visualization. Refers 10 treatment in the cosmetic domain. Results T
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flawed?
flawless?

Is beautiful skin only ever spotless? Join the beauty debate.

wrinkled?
wonderful?

Will society ever accept ‘old’ can be beautiful? Join the beauty debate.

Vieanwnhile, In
Western markets,
Unilever's Dove
brand has its own
‘Camypaign for
Real Beauty'.

“campaignforrealbeauty.co.uk & I Dove campaignforrealbeauty.co.uk & | Dove

grey?
gorgeous?

Why can't more women feel glad to be grey? Join the beauty debate.

half empty?
half full?

Does sexiness depend on how full your cups are? Join the beauty debate.

campaignforrealbeauty.co.uk & | Dove campaignforrealbeauty.co.uk ¥ ‘ Dove

44 and hot?
44 and not?

Can women be hotter at 40 than 207 Join the beauty debate.

fat?
fit?

Does true beauty only squeeze into size 87 Join the beauty debate.

CLOCKWISE FROM TOP CENTER: DOVE, c.2004F,c,E,A,B,D

campaignforrealbeauty.co.uk I | Dove , campaignforrealbeauty.co.uk & ‘ Dove
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Next Class

Purpose-Based CSR

[n response to the dichotomy between responsive and strategic forms
of CSR, Kasturi Rangan, Lisa Chase, and Sohel Karim (2015) advocate a
more holistic understanding. We will examine how they try to integrate
responsive and strategic CSR together into a purpose-driven approach.
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