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Porter & Kramer (2011) say:  CSR   vs. CSV.

Professor Gray will say:  Responsive CSR vs. Strategic CSR.

Speaking the Language(s) of CSR
Jargon Lexicon
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Fair Trade Local Development



Introducing Fortune’s First Ever Change the World List

Fortune (2015)
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The Conflicting Concerns Model

Business Interests Social Interestsvs.
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Mutual Dependency

Business Needs Society

Society Needs Business



Business
Interests

Social
Interests

The Mutual Concerns Model
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The Mutual Concerns Model
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Vodafone Qatar Materiality Matrix
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How important is this field of action today for 
VF-QA as an opportunity for future business 
or as a risk for existing or future business?

How important 
is this field of 
action today in 
Qatari society, for 
VF-QA’s external 
stakeholders? 
How important will 
it be in the future? 
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Products & Markets Local Cluster DevelopmentValue Chain Management



Porter and Kramer (2011) suggest that one way in which businesses can 
create shared value through strategic CSR is by reconceiving products and 
markets. So we will look at how this can been done by creating markets that 
serve traditionally disadvantaged communities and developing countries.
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