


Announcements

Unit #1 Knowledge Festival

The unit #1 exam is this Sunday, 3 February:.

You will have the tull 50 minutes to complete the 50 multiple-choice
questions on the exam. One minute per question is standard for college-
level exams. Most students finish within about 35 minutes and spend the
rest of the time checking their work.

The exam is open book and open notes, but closed technology.
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FROM LEFT: [ROGER CRISP], 2006; BEAU TIES, 2016
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FROM LEFT: KONOKLAST FOTOGRAFIE, 2014; [ROGER CRISP], 2006; BEAU TIES, 2016
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What if the Buyer Ends Up Actually Liking the Product?
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FROM LEFT: IKONOKLAST FOTOGRAFIE, 2014; RAY, 2011; [ROGER CRISP], 2006; BEAU TIES, 2016
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FROM LEFT: ROADSIDE ATTRACTIONS, 2009; IKONOKLAST FOTOGRAFIE, 2014; WILLIAMS, N.D.; RAY, 2011; [ROGER CRISP], 2006; BEAU TIES, 2016



What if the Buyer Ends Up Actually Liking the Product?
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Next Class

Unit #1 Knowledge Festival

Our very first #BSE19 Knowledge Festival!

Be sure to get a good night’s sleep and come ready to rock!
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